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ADVERTISING WEEK EUROPE

Advertising Week Europe 2016 hosted over 400
events and seminars, featuring more than 735
speakers and 28,450 attendees, including at least
480 members of the press.
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These statistics make AWE among the largest | DONT TAKE PTD
annual gatherings of thought leaders and game 2 ¥ o
changes acrossarketing, media, advertising, |
creative, technology and entertainment.

Thebusy, buzzing event took place from April-18
22 at PicturehouseCentral,London.
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MEC TALENT TRACK

‘ MEC was the presenting sponsor of fredent
Track, designed to elevate conversation around

talent innovation and engagement.
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As part of the daylong programMarie-Claire
Barker, our Global Chief Talent Officarpderated

a session on creative leadership with Upping Your
Elvisandone with Populisbnhow to grow your
talent using unusual partners.

The Talenflrack spotlighted some of the topics
that MEC put forth to drive the change in talent
management:Authenticity, creativity, diversity

and volunteerism. P
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#MECLIVEHIRE

‘ T T «Tpuusttalk about talent, we invested in

We hired 12 apprentices on the spot with
#MECLiveHire

#MECLiveHiranvolved aseries of 18ninute ik KNG T0 LAUNCH
speedinterviews on the ground at Advertising R HEDIA CAREF,
Week Europe. Successful candidatesre - -
iInformed on the day and invited to celebratory
evening drinks ahead of joining MEC as an
Evolution Apprentice on Ma$rd.

The#MECLiveHira@riveformed ' f7— '~ Ie
partnership with Advertising Week Europe to ;
change the face of talent management in the IN'T JUST LNt

iIndustry, taking annnovativeapproachto - NAMED AS ONE
recruitingentry-level talent inreal-time.




