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Advertising Week Europe 2016 hosted over 400 
events and seminars, featuring more than 735 
speakers and 28,450 attendees, including at least 
480 members of the press.

These statistics make AWE among the largest 
annual gatherings of thought leaders and game 
changes across marketing, media, advertising, 
creative, technology and entertainment. 

The busy, buzzing event took place from April 18-
22 at PicturehouseCentral, London.

ADVERTISING WEEK EUROPE



MEC was the presenting sponsor of the Talent 
Track, designed to elevate conversation around 
talent innovation and engagement. 

As part of the day-long program Marie-Claire 
Barker, our Global Chief Talent Officer, moderated 
a session on creative leadership with Upping Your 
Elvis and one with Populist on how to grow your 
talent using unusual partners. 

The Talent Track spotlighted some of the topics 
that MEC put forth to drive the change in talent 
management: Authenticity, creativity, diversity 
and volunteerism.

Ȱ!Ó Á ÌÅÁÄÅÒ ÙÏÕ ÍÕÓÔ ÈÏÎÅ ÙÏÕÒ ÌÉÓÔÅÎÉÎÇ ÓËÉÌÌÓ ÁÎÄ 
ÓÔÏÐ ÁÓËÉÎÇ ÑÕÅÓÔÉÏÎÓȢ ,ÅÔ ÐÅÏÐÌÅ ÔÁÌËȢȱ                         

- Marie-Claire Barker

MEC TALENT TRACK



���‡���†�‹�†�•�ï�–��just talk about talent, we invested in it. 
We hired 12 apprentices on the spot with 
#MECLiveHire.

#MECLiveHireinvolved a series of 15-minute 
speed interviews on the ground at Advertising 
Week Europe. Successful candidates were 
informed on the day and invited to celebratory 
evening drinks ahead of joining MEC as an 
Evolution Apprentice on May 3rd.

The #MECLiveHiredrive formed �’�ƒ�”�–���‘�ˆ���������ï�•��
partnership withAdvertising Week Europe to 
change the face of talent management in the 
industry, taking an innovative approach to 
recruiting entry-level talent in real-time.

#MECLIVEHIRE


