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DON'T BE DIFFERENT. MAKE A DIFFERENCE!

In the past, technicgbossibilities, resources artdols have been the focus point of our
attention. In our opinion, we should rather start asking:

How can we make aifference?

REAT BRANDS AR
. . - . . S;UST DIFFERENTIATED:S =
In many casesagenciesand media partnersiave similar expertise when it comes to THEY MAKE A DIFFERENC
technicalcommunicationsolutions. To make a difference for our clients, we need to
focus on content. This makes the basigestionofA1 I AT i | OT EAAOQET 1
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Coming from 360 communication planning, theight contentis key. With the right
content, carefully planne@ndplaced we can gain the attention of our target group 365
daysa year
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FROM ADVERTISERS TO MEDIA HOUSE: NewsCred

NewsCred is &S startup foundedn 2008. A licensedontent marketing company,
NewsCredbffer both atool for optimalprocesses as well as licensashtent. The tool
canbe individually adapted to existingelational structuresf client and agencynd
providesinternal reading, writingand approvalrights. The publishing network is
currently expanding in Germany.

BENEFIT

ContentisKing7 A6 OA ET 1T x1 OEEO Aldigtalagethel T C OEI
omnipresence andhe halflife ofrelevant contentis anew challenge fobrands
Producingandorchestratingrelevant contentis expensive, and these of licensed Our Recommen R Enine o c:
contentis an easy way to reach your target group with relevant content 365 days a yea Q revant cone PRI

) ) ’ . . - Discover the content . Er(:\d(;ng topics across Twitter, Facebool
This meanshat_the Ilne pf business (e.g. soccer, fash@rgossip) consistently can be your audiences crave. . no,
documented with editoriatontent.

CONTACT

Hanno Stecken, Managing Partner, hanno.stecken@mecglobal.com
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CROSS-CHANNEL SOCIAL MONITORING: UNIFIED TRACKING WITH

Unified is a tool fosocial monitoringand management that delivers performanaating

of social marketingactivities upto a valid ROIMost excitingly, Unified promises that a w e e s M
soon it will be possible to gather data froafl marketingrelevant social networkand
add these in crosshannel reportingsaand dashboards.

BENEFIT Conversors

The performance ofontent has replaced faar follower quantity as the most important
socialmedia KPI. Until now, the coveragé contentand engagement is only

measurable foindividual platforms (eg. &ebook YouTube Instagram and Twitter)

and has to be manually consolidated. Furthermore, it is not possible to track sharing of
content outside of own fawommunities.In contrast to thisUnifed promises an

integrated view of (almost) all networks and all levélsE OOEAOET c68 #1171 OANOAT ¢ .' I = r
and dashboards will give a quick overview of social content performance. > ' ‘ \B ‘
b a & - t ] Y
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CONTACT O O L O N
Sven Hoffmann, Managing Partner, sven.hoffmann@mecglobal.com J.J-J_J.J_J_J_i._lu._l_l_lu_}-_l _l'_’.J'
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PRODUCING CONTENT WITH THE CREATIVE COMMUNITY: Talenthouse

Talenthouseclosesthe gap betweerusergeneratedcontent and premium content for
digital brand channels. Th&alenthousecommunity produces creative premium
content andbrand storiesandthey are specialised idesign, photography, fashion,
music and filmCurrently theTalenthousecommunity has 3.2million members.

Creative Invites

B E N E FIT rascihani
Usergeneratedcontent is often a central component of social media campaignsiand
oppositionto branding andCRM, it can pursue different targef6he dea-platforms of R
Lego and Dell are examples of how crowdsourcing campaigns can improve the ) )
innovation and production process of the company. irendm MusiK
There is more to comeompaniesface the challenge of how to continuously infuse
their digital channelswvith content that meets thequalitative requirements of their
brands.Throughinfluencercampaigns brands cdiill their digital channels with
qualitative andreliable content. In addition to this, they can increase thegirned
reach

CONTACT

Jorg Kuhnle, DirectoBocial Media Strategy, joerg.kuhnle@mecglobal.com
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Remixe "Trigger” fir Sirma

Sirma ladt Musiker und Produzenten aus
der ganzen Wett ein, inren Song “Trigger™

2u remixen

JETZT MITMACHEN

Submission to Creative Invite

Remixe fir Cimmone Ferry

DJs & Produzenten sind eingeladen
Cimmone Ferrys Song While You're
Sleeping’ zu remixen

Remixe Feel Good fiir Walking
Shapes

Musiker aus der ganzen Wek sind
eingeladen, die neue Single Feel Good'
von Walking Shapes zu remixen

Entdecke mehr Kunst / Design, Hode, Fim, Musik und Fotografie

Love-That-Love-Love (Preview)




INTERACTIVE DISPLAY WINDOW fyd

It is not new to navigate things with our movemenihe Xbox 36@nade this kind of
interaction usable with th&inectsensorBut howto apply thetechnologyin retail?A
handful ofcompanies dealvith this issue and now, after several years of development ’
and case studies, the producése becoming mature.

How does it work? You stand in fronttbie sensor, by day or by night, and interact with
A OOEOOOAT bDOI i1 0AO6 xEOE UI OO EAT A8
more about them.

BENEFIT

For retailers the benefit lies in the extensiohbusiness hours and sales channels. Even
when the shops closedpeoplecan viewand buy products. Furthermore, your shop
window will be captivating fobypasserand make you standout as an innovative
pioneer.

CONTACT

Jan Konig, Digital Strategy Supervisor, jan.koenig@mecglobal.com
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OPTA DATA FOR YOUR BRAND .
Thereis much to seeluringasport eventz and the people aOptasportget to have a #theenglne

very close look. During Bundesligagame, sixOptasportanalysts work on measuring
everytackle andeverydribbling. If a player touches the ball, they will see it. There is
absolutely nowhere to hide.

Until 2013 season thitatawas for sport editors only. Now, brands can have access to it
too. Infootball there are plenty ostatistics which catve linkedusefully toa brand.

Fastest network? Top speed. Best technique? Pass Tgtemanufacturersn October?
Playersubstitution.

BENEFIT

Through interactive ads, datmansmission camlready happen durinthe game, and
reaktime advertisingcan link thebrandto the top performing playersThis should be
transmitted into social channels also. With the content being liked by &arbrand
friends, you can charge yobrand with emotion.

CONTACT

L. . : : f javi martinez has averaged 2.6 aerial duels won per game
Jan Konig, Digital Strategy Supervisor, jan.koenig@mecglobal.com hiieuefachamslons lsaguer i1 1% rmere thar any ofher

bayern munich player.

on-the-ball indicator.
javi martinez.
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CUNTENT MAHKE"NG OLD SPICE RESPONDS TO THE INTERNET

Oscars, March™ 2014.Many commercials. How many brands you remember? Just a
few. However,if youwere followingthe show, you will know which smartphorigradley
Cooper used for shootinthe O A €A O A O 6nsw Galax& Not&. The photo was
retweeted over 3.3 million times.

Old Spice made a considerably effort withe O 4 E A ydurknian couldsmelll E E A &
campaign.saiah Mustafa answereid 186YouTube commentandtweets from his
bathroom. Thecampaign generated over 40 million views and boosted Old Spice sales
by 107%he nextmonth.

BeNERT

Content marketingid 1T O OT 1 OI AlltdfferAchriehtthér EsBrEvarg to deal
with. It must be crediblereach the target groumnd offer added valudf done correctly,
AT 1 OAT O I ACEAOCET ¢ AOAAOAO OAI OGA OEAO A4
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Re: @Gillette | Old ] i veryone | Old Re Halev | 0Old Spice
CB NTA CT Spice 909218 views
1,330,783 views 2

Jan Konig, Digital Strategy Supervisor, jan.koenig@mecglobal.com [ i
|

Re: Tori Thompson
Perry | Old Spice tephanopoulos |
331,940 views ws

3 days ago

Id Spi
90 W
3 day:

Re: @twitter | Old Re: Jose Alejandro Re: Re: Re: @Waltahhhhhh | Re: Jonathan Korn |
Spice Montero | Old Spice 11 @D | Old Spice Old Sp\ce

190,571 views 233,730 views 159,654 views 155,027 views 167,950 views 55,166 views

3 days ago 3 days ago 3 days ago 3 days ago 3days ago 31«»; ago
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GAMING MARKET WITH POTENTIAL

Tenyearsago, gamers were young mdretween18 and 22, with generalhygiene issue
and fewfriends. Ayone who still thinks this holds true, is on the wrong track. A tofal
29.3m Germans are gaming kelastonce or twice anonth (15.8m of them arenen and
13.5mwomen). 50% of thesegamersare between30 and 49 yearsld. Gamescomthe
largestgamingexhibition, recorded335,000 visitorgn August this year.

Those who are still dreading to embrace the fact that gaming is this widespread, who a
hesitating to enter this market, are dealingith long-outdated prejudicesz and are
possibly missing out on something of great potentiai their brand.

BENEFIT

Gamedevelopersandpublishers are open to integrativ@arketing concepts and the
possibilities are manySocial ‘gam’in‘g is very popglﬁe\{v brqncjntegrgtion§ are still
particularly striking, since OA AT & A O(fet) fra@entdYouk chinte®

CONTACT

Jan Konig, Digital Strategy Supervisor, jan.koenig@mecglobal.com
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FREMAG, 11. APRIL 2014 VETTE

R | (3 NEUEPRESSE.DE ANMELDUNG | Stichwort eingeben

The Germarpress agencylpa offers branded tickers fatesktops, tablets, smartphones, Neue Press
iOS andandroid, currently running in combination with daili€s00%market coverage ey ————
through dpa), private andpublicradio stations TV stations and large web portatsuch as
Hotmail, MSN, Yahoo. Examples of events being tickered: I8td, 3rdSoccer League
cup matchesPremier League, Primera Division, Serie A, ChampionstaurdpelLeague,
World Cup, Europea@hampionship, all events for men and wom&ilympic Games,
handball Formula 1, Tour de Frand@erman Ice Hockey Leaguepur Hills Tournament,
Wimbledonbut also stateX parliamentary elections, th&/Sor European elections.
More tickerson customerrequest. Sotschi 2014 - Die Olympischen Winterspiele

Lasset die Spiele beginnen: Vom 7. bis zum 23. Februar kampfen die Wintersportier im A
russigchen Sotschi um Medaillen. Die und alle wichtigen von den == 9 2ui

22. Olympischen Winterspielen finden Sie hier

Fussbal Regional Hann

Sport > Olympia 2014 > ANZEIGEN M NP MEDIA STORE - ABOPLUS » NP SERVICE

Sotschi 2014 - Live
Zum Olympia-Special

[

Medaillenspiegel, Sotschi 2014
oLYMPIA Zur gesamten Medailleniibersicht

BENEFIT

This is a perfecaddition to existing assets and commitmentBhe live tickeiis designed
in cooperation with the sponsoandcan be used by media for freAlso, advertorials
can be integratedn one or more live tickers.

CONTACT

Tim Trapmann, Senior Manager Client Services, tim.trapmann@mecglobal.com
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